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Quick service restaurants used past 30 days: KFC
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16.3% or 17,320,146 of USA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Typical Adults 18 or older who Used KFC One or More Times in the past 30 days are 50.2 years old (2.9%
older than average) and have a $98,616 (15.9% lower than average) annual household income.
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7.2% or 549,086 of CHI DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Typical Adults 18 or older who Used KFC One or More Times in the past 30 days are 50.4 years old (4.2%
older than average) and have a $86,129 (23.5% lower than average) annual household income.
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4.9% or 281,538 of WDC DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Typical Adults 18 or older who Used KFC One or More Times in the past 30 days are 52.5 years old (9.5%
older than average) and have a $114,285 (18.% lower than average) annual household income.
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6.5% or 299,692 of SEA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Typical Adults 18 or older who Used KFC One or More Times in the past 30 days are 47.7 years old (1.1%
younger than average) and have a $122,363 (4.9% lower than average) annual household income.
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5.4% or 257,956 of PHX DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Typical Adults 18 or older who Used KFC One or More Times in the past 30 days are 45.5 years old (7.1%
younger than average) and have a $98,015 (8.5% lower than average) annual household income.
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be a parent of 1 or more children under 18.
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6.3% or 17,320,146 of USA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 30.6% less likely to be a
college graduate, 5.9% less likely to work full-time, 5.7% less likely to be married, 12.5% more likely to
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7.2% or 549,086 of CHI DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 37.5% less likely to be a
college graduate, 20.4% less likely to work full-time, 10.1% less likely to be married, 18.3% more likely to
be a parent of 1 or more children under 18.
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4.9% or 281,538 of WDC DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 17.3% less likely to be a
college graduate, 18.9% less likely to work full-time, 2.7% less likely to be married, 17.9% less likely to be
a parent of 1 or more children under 18.
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likely to be a parent of 1 or more children under 18.
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6.5% or 299,692 of SEA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 17.8% less likely to be a
college graduate, 10.3% more likely to work full-time, 13.1% more likely to be married, 47.5% more
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‘2114t b Stage in Life: Adults 18 or older
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parent of 1 or more children under 18.

P

5.4% or 257,956 of PHX DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 42.8% less likely to be a
college graduate, 13.% less likely to work full-time, 7.8% less likely to be married, 7.2% less likely to be a
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6.3% or 17,320,146 of USA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 1.3% more likely to own their
home, 16.4% more likely to own a lower valued home, 1.2% less likely to have a single-family home,
14.9% more likely to have a dog.
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| 7.2% or 549,086 of CHI DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 4.9% more likely to own their

home, 8.1% more likely to own a lower valued home, 6.7% more likely to have a single-family home,
15.4% less likely to have a dog.

m Own/Rent/Other:Adults 18 or older m%m Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older
66.1% .

Single Family House (unattached) ED 27.4%

Own aDog
3.1% 32.3%

Townhouse or attached Home g
|t

2.6% 23.3%
Condominium . 6.6% Own a Cat
9.5% 9.3% B o 224%
4.5% i : Apartment
363,026 LXICRIE] 161,120 PXUE 24031 WrEril 51287 EEIGRL 20.3% 10.6%
Own Other OwnSecondHome | Mobile Home or Manufactured | 2.1% Own other type of Pet |
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: 4.9% or 281,538 of WDC DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 4.9% more likely to own their

home, 22.9% more likely to own a lower valued home, 17.6% less likely to have a single-family home,

34.% more likely to have a dog.
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| 6.5% or 299,692 of SEA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 2.% more likely to own their

home, 18.1% more likely to own a lower valued home, 3.9% more likely to have a single-family home
25.8% more likely to have a dog.
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| 5.4% or 257,956 of PHX DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 2.8% more likely to own their

home, 15.2% more likely to own a lower valued home, 15.1% less likely to have a single-family home,
41.4% more likely to have a dog.
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6.3% or 17,320,146 of USA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 9.5% more likely to look up D-
I-Y advice online, 5.3% less likely to always vote in local elections, 11.6% less likely to belong to a gym, .1%

more likely to fly domestic past yr.
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more likely to fly domestic past yr.

7.2% or 549,086 of CHI DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 4.8% less likely to look up D-I-
Y advice online, 12.8% more likely to always vote in local elections, .6% less likely to belong to a gym, 6.%
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more likely to fly domestic past yr.

4.9% or 281,538 of WDC DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are .1% less likely to look up D-I-Y
advice online, 4.% less likely to always vote in local elections, 10.6% less likely to belong to a gym, 4.1%
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6.5% or 299,692 of SEA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 7.7% less likely to look up D-I-
Y advice online, 23.6% less likely to always vote in local elections, 4.7% less likely to belong to a gym, 6.%

more likely to fly domestic past yr.
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5.4% or 257,956 of PHX DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 59.1% more likely to look up
D-I-Y advice online, 30.5% less likely to always vote in local elections, 40.1% less likely to belong to a gym,
12.8% less likely to fly domestic past y
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Past 30-days QSR Users: Adults 18 or older

q 1 time
1 ,

2 times

3 times

4 times

5 times

6-9times

10times or more

6.3% or 17,320,146 of USA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 20.% more likely to use QSRs
past mo., 13.4% more likely to use Sit-Down Restaurants past mo., 35.% more likely to use Casinos past yr.,

97.% more likely to smoke cigarettes.
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7.2% or 549,086 of CHI DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 18.6% more likely to use QSRs

past mo., 12.9% more likely to use Sit-Down Restaurants past mo., 31.2% more likely to use Casinos past yr.,
132.7% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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o 2 1.9 . o 1 0,
oot g s -V - 6%
: 9% 6.9%
Microbrew / Craft Beer Spa F
/ g 9.8% i P 2.6% s 2,415,508 A :
Other Gambling m ) Casinos visited past 12 hs: Yes ij / Cannabis Cigarettes Vape
® who Used KFC One or More Times in the past 30 days CHI m who Used KFC One or More Times in the past 30 days = CHI = who Used KFC One or More Times in the past 30 days =CHI

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 313
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Quick service restaurants used past 30 days: KFC



2 times

3 times

4 times

10.5%

mwho Used KFC One or More Times in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 82.1%

5 times

6-9times

10 times or more

4.9% or 281,538 of WDC DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 21.7% more likely to use QSRs
past mo., 6.9% more likely to use Sit-Down Restaurants past mo., 98.% more likely to use Casinos past yr.,
114.9% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times

4 times

5 times

6 -9 times

10 times or more

= who Used KFC One or More Times in the past 30 days
hly Sit-Down R

Total M

—
ey
——
e T

12.5%

10.1%

8.0%

mWDC

Users:

76.6%

Avg. Monthly Sit-Down Restaurant Meals:

e

71.6%

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

1,306,591 22.| 6%
&_ 10.6%

Domestic Light Beer
Microbrew / Craft Beer
# who Used KFC One or More Times in the past 30 days =WDC

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

akan m«r steskhouse Upscale  Wings/  Seafood
Burgers
sports sar

Chinese.

nlyy

= who Used KFC One or More Times in the past 30 days mwoe

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
One or More Times in thy 36.4%

25.4%

Yl 1,468,075

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)

329

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

°

]

Other Gambling

w who Used KFC One or More Times in the past 30 days

wDc
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s%w EX
487,026 _8.4%

406557 0%

Fﬁ%

5.8%

BT u
4.3%

7.4%
B o

hs: Yes

Used Past 30-days: Adults 18 or older

i / Cannabis

Casinos visited past 12
mWDC

Quick service restaurants used past 30 days: KFC

Cigarettes Vape

# who Used KFC One or More Times in the past 30 days mwWDC



Past 30-days QSR Users: Adults 18 or older

ju ; ,:\J Il‘ I1.z%

1 time

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Used KFC One or More Times in the past 20 days

121.6% more likely to smoke cigarettes.

6.5% or 299,692 of SEA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 26.3% more likely to use QSRs
past mo., 12.% more likely to use Sit-Down Restaurants past mo., 55.7% more likely to use Casinos past yr.,

1time

2 times

3 times 10.9%

4 times = 8.6%
5 times

6 -9 times

10times or more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

17.0%

T 16.4%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

pizza

sagel/ wings/ Upscale seafood Steakhouse
Donut/  Burgers /
Bakery Sports Bar

Mexican Coffes  chinese  maban
House

Coffee Bar

= who Used KFC One or More Times in the past 30 days mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
One or More Times in th 39.6%

L2l 857,401 18.7%

= who Used KFC One or More Times in the past 30 days uSEA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users: A -Down Restaurant Meals:
100.0% = - 76.3% 68.1%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
tiquor - RS e Siot Machines
Any Type of Beer 1,652,382 36.1% BB Table Games (Craps, Poker, etc.)
Wine 1; Voo 752 30.6% Upscale Restaurant
Imported Beer 1‘06'5‘9“ 3.9% Bar / Nightclub
Domestic Regular Beer V] Stage Show / Concert 5
Domestic Light Beer v Sports Betting EUROERen 11.5% 39.3%
Microbrew / Craft Beer i Spa m;;m ook
Other Gambling 6.0%

w who Used KFC One or More Times in the past 30 days uSEA

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

! 15%
= who Used KFC One or More Times in the past 30 days

247

SEA
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Casinos visited past 12 hs: Yas

Used Past 30-days: Adults 18 or older

Cigarettes

mSEA

Quick service restaurants used past 30 days: KFC

i / Cannabis

* who Used KFC One or More Times in the past 30 days



Past 30-days QSR Users: Adults 18 or older

2 Y 1time
e -
3times m
4 times
5 times
o otimes

101irnes or more
= who Used KFC One or More Times in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 84.5%

‘ 5.4% or 257,956 of PHX DMA Adults 18 or older Used KFC One or M
Adults 18 or older who Used KFC One or More Times in the past 30 days are 18.3% more likely to use QSRs
past mo., 11.1% more likely to use Sit-Down Restaurants past mo., 20.8% less likely to use Casinos past yr.,

41.% more likely to smoke cigarettes.

ore Times in the past 30 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

" 15.2%

1time

2 times

3 times

4 times

5 times

6 -9 times

10times or more

= who Used KFC One or More Times in the past 30 days uPHX

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
80.7% 72.7%

Drank Past 30 days. Adults 18 or older
A Type of Beer

8.9
1,523,161 31.6%
i oo

' who Used KFC One or More Times in the past 30 days

Liquor

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer - v
Microbrew / Craft Beer i

uPHX

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab

Top-10 Cuisines: Adults 18 or older

||5ftouwn Restaurants Used Past 30-days)

EEEELILEL

Ll .. k.,

Mexican

mafan steakhouse wings/ Bagel/ Upscale  Seafood
Burgers{  Donut/

Blcecp m sports Bar  Bakery

= who Used KFC One or More Times in the past 30 days mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used KFC One or More Times in the past 30 days 37.5%

L 837,313

17.4%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines  [RSYON . 39.5%

Table Games (Craps, Poker, etc.)
49.4%
- 2,380,744

Casinos visited past 12 months: Yes

15.7%

756,545

Bar / Nightclub a7 857

Upscale Restaurant -
H— "
Stage Show / Concert 09;."’%
Other Gambling & 237;;

spa B G

= who Used KFC One or More Times in the past 30 days mPHX

146

PHX
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Quick service restaurants used past 30 days: KFC

Used Past 30-days: Adults 18 or older

%

Marijuana / Cannabis

Cigarettes

= who Used KFC One or More Times in the past 30 days



6.3% or 17,320,146 of USA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 6.2% less likely to have a 401K,
17.4% more likely to have an Auto Loan, 19.3% less likely to Invest/Trade Stocks Online, 18.3% more likely to
pay with their Debit Card.

E“ﬁ?‘mwest*me'm.'s Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds  pererersy 17.5%
Money Market Funds ':g 8%
1,488,700 5.6%
Bonds oo
8.8%
Other (Crypto / NFTs / Metals, etc.) 9.5%

529 Plan / College Savings Plan m'”;m Checking  Debit or ATM

oz zc

Savings Credit Card Online Mobile Online Bill

.4% 9.0%
6.6%

Home

Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home Improvement
Second Home or Real Estate Property Mceoie Mortgage l::'m“\" ';";"*

® who Used KFC One or More Times in the past 30 days mUSA # who Used KFC One or More Times in the past 30 days B USA

Professional Services Used*: Adults 18 or older | 'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
" 53,434,833 %

Financial Planner

Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

E16510 3.0%
Real Estate Agent e
he GERE 3.3%

10.2% g .55

. mu% 44% 4.7%

6.8%
Estate Planning Ej’:m | I o)
) 8% (*Past 12 Months) Paypal DebitCard  Venmo  MasterCard ApplePay  CashApp GooglePay American  Discover  Store Credit SquareCash Facebook Samsung
Divorce / Family Attormey o8% Express card Messenger

® who Used KFC One or More Times in the past 30 days mUSA % who Used KFC One or More Times in the past 30 days WUSA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,664
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Quick service restaurants used past 30 days: KFC



7.2% or 549,086 of CHI DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 14.3% less likely to have a 401K,
21.% more likely to have an Auto Loan, 16.4% less likely to Invest/Trade Stocks Online, 17.9% more likely to
pay with their Debit Card.

Investments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

i

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds
Money Market Funds

Bonds 841,218 f

Other (Crypto / NFTs / Metals, etc.) a1x

5.5%
8.4% 159 4% 34% 20%
E azaz oo RO == 2co) -
529 Plan / College Savings Plan & 7.5% Checking Debitor ATM  Savings  CreditCard  Online Autoloan Certificates of ~ Money  Studentloan Personal Loan Refinanced  Home

Account card Account Banking Deposit (CDs)  Market Home Improvement
9.3% Account Mortgage Loan or Home

Second Home or Real Estate Property “ 5.8% Eqity Loan

¥ who Used KFC One or More Times in the past 30 days HCHI

® who Used KFC One or More Times in the past 30 days HCHI

Professional Services Used*: Adults 18 or older |m'Pasi.‘ 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner
Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

648,792

31.4°
40 2376
24%
Real Estate Agent H 24%

Estate Planning

14.8% B 57% 60% 1%

J -

: : s - s 3 an a0 [
) 2.1% (*Past 12 Months) Venmo MasterCard  Apple Pay  GooglePay  Cash App Discover  Store Credit ~American  Square Cash  Facebook Samsung Pay
Divorce / Family Attormey Bﬂ% Card Express Messenger
# who Used KFC One or More Times in the past 30 days ECHI

# who Used KFC One or More Times in the past 30 days ECHI

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 313
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Quick service restaurants used past 30 days: KFC



4.9% or 281,538 of WDC DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 4.2% less likely to have a 401K,
46.2% more likely to have an Auto Loan, 8.9% less likely to Invest/Trade Stocks Online, 11.7% more likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older

401KPlan by 18,001

‘ 18.4%
15.4%

11.6%

10.2%
10.8%

11.1%
9.9%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds
Money Market Funds
529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

622 638
571,615
ﬁ] 8.0%

w who Used KFC One or More Times in the past 30 days

Bonds

Second Home or Real Estate Property

mWDC

Financial Services Has and/or Uses: Adults 18 or older

. il 4.3% 4.2%
I I i | 8.9%
Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Money  Certificates of Studentloan Personal Loan Reﬁmrl:ed Home
Account card Account Banking Paying Banking Market  Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan
# who Used KFC One or More Times in the past 30 days HWDC

Professional Services Used *: Adults 18 or older

Ertmeisii
Online investing / Stock Trading 031 403 16.1%

Financial Planner

Accountant

6 7.0%
495,716 8.6%
: @ @
248,301 4.3%
T

Insurance Agent at a Local Office (not online)

Real Estate Agent

3.2%
Estate Planning m”‘ﬂ P
*Past 12 Months]
Divorce / Family Attormey ED';’;‘. f 4
® who Used KFC One or More Times in the past 30 days ®WDC

wocC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 329
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A Past 3-Months Payment Methods Used: Adults 18 or older

11.6% 10.4%

P R

Store Credit  Square Cash Samsung Pay cmehoolt
Card Messenger

American
Express

¥ who Used KFC One or More Times in the past 30 days

visA Zelle Venmo  MasterCard  ApplePay  CashApp  Google Pay Discover

EWDC

Quick service restaurants used past 30 days: KFC




6.5% or 299,692 of SEA DMA Adults 18 or older Used KFC One or More Times in the past 30 days.
Adults 18 or older who Used KFC One or More Times in the past 30 days are 15.7% less likely to have a 401K,
19.4% more likely to have an Auto Loan, 23.1% less likely to Invest/Trade Stocks Online, 16.8% more likely to

pay with their Debit Card.

Investments Owned: Adults 18 or older d Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account) a
Stocks or Stock Options
Mutual Funds -”;“m
Bonds n:::m

Other (Crypto / NFTs / Metals, etc.) E;’;

Money Market Funds

Second Home or Real Estate Property 8.5% Chechmg Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Money Certificates of Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
i A525.2% Account Mortgage Loan or Home
529 Plan / College Savings Plan 8.1% Equity Loan

mwho Used KFC One or More Times in the past 30 days mSEA # who Used KFC One or More Times in the past 30 days H SEA

Professronal Serwces Used*: Adults 18 or older | f'\Past 3-Months Payment Methods Used: Adults 18 or older

Tax P ation Servi
—

Financial Planner
785,709
5.8%
9.6%
Insurance Agent at a Local Office (not online) S2%
2% 7 5.7%

Accountant

" [ b 2.3%
Estate Pla e 10.7%
e 2% 99%
5.2% 5.5% 4.6% 4.7%
(*Past 12 Months) visa PayPal Venmo Zelle Debit Card  MasterCard lee Pay GooglePay CashApp  American Store Credit  Discover Square(.‘ash Facdmok sarrmnghy
Express. Card Messenger

Divorce / Family Attorm:
/ y ey Eﬂ 1.2%

mwho Used KFC One or More Times in the past 30 days M SEA

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 247
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® who Used KFC One or More Times in the past 30 days W SEA

Quick service restaurants used past 30 days: KFC




5.4% or 257,956 of PHX DMA Adults 18 or older Used KFC One or More Times in the past 30 days.

Adults 18 or older who Used KFC One or More Times in the past 30 days are 7.6% less likely to have a 401K,
7.% more likely to have an Auto Loan, 25.7% less likely to Invest/Trade Stocks Online, 28.2% more likely to
pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)

Stocks or Stock Options

14.4%
Butualbunds ﬁ_ 12.1%
8 9.3%
Money Market Funds STe.560 S0

Second Home or Real Estate Property 6'7:(’7%

Other (Crypto / NFTs / Metals, etc.) :ﬁ‘ : ﬂ m Lag 9% 28% 37%
i . _— N _‘.M..mm——
Bonds % 7.4% Checluru Debit or ATM i Online Mobile  Online Bill Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Banking Banking Paying Market  Deposit (CDs) Home Improvement
N 8.6% Account Mortgage Loan or Home
529 Plan / College Savings Plan m Equity Loan
® who Used KFC One or More Times in the past 30 days mPHX # who Used KFC One or More Times in the past 30 days B PHX
Profess:onal Services Used * Adults 18 or older | (g\Past 3-Months Payment Methods Used: Adults 18 or older
Flancis Pamner
Online Investing / Stock Trading
" h 2
Insurance Agent at a Local Office (nat online) @ 97% i . .
43%
Real Estate Agent 65 227 3.4% .
Estate Planni 1% LEe]
e 2.1% " s R : M ! sease .. |
. 10.3% (*Past 12 Months) visa i Venmo  MasterCard  ApplePay  Cash App Gwsle Pay American  Store Credit  Discover  SquareCash  Facebook  Samsung Pay
Divorce / Family Attormey E 9% Express card Messenger
® who Used KFC One or More Times in the past 30 days W PHX % who Used KFC One or More Times in the past 30 days W PHX

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 146
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"Other QSRs Used past 30 days"”

P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or
More Times past 30 days)

McDonald's

Burger King

Taco Bell

Chipotle
Popeyes

Starbucks

Wingstop

Five Guys L ETTE
W P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)
H P18+ USA (Other QSRs used One or More Times past 30 days)
USA DMA Scarborough R12026: Jan25-Mar26 Qualintab: 1664 f' ®* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. So e a . al for Anything =
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McDonald's
Burger King
Dunkin'
Portillo's
Popeyes

.@&Q;x( Chick-fil-A

Wendy's

Taco Bell
Chipotle
Culver's
Subway

Starbucks

CHICAGO DMA Scarborough R12026: Feb25-Feb26 Qual Intab: 313
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

“"Other QSRs Used past 30 days"

P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or
More Times past 30 days)

1,429,989

1,413,570

1,252,059
1,276,324

1,054,541

M P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

H P18+ CHICAGO (Other QSRs used One or More Times past 30 days)

Share of Everything
for Anything =

soefa.ai

Quick service restaurants used past 30 days: KFC



"Other QSRs Used past 30 days”

P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or
More Times past 30 days)

K17 ) McDonald's

. -@iﬂ- g Chick-fil-A

Chipotle

Wendy's

Burger King

Taco Bell
Starbucks

Arby's

Popeyes

« N ¥

popeves

Dunkin'
Domino's

Pizza Hut

274,039 FED)

m P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days) m P18+ WASHINGTON, DC (Other QSRs used One or More Times past 30 days)

WASHINGTON, DC DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 329 * Share of Everything
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"Other QSRs Used past 30 days"”

P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or
More Times past 30 days)

' 210,089 70.1%
M onald s e N .
130,997 ] 43.7%
Taco Bell 674,850 14.7%

' 120,248 _ 40.1%
Wendy's  prrpfs 15.0%
: 115,479 38.5%
BurgerKing  pyyin 13.0%
: 85,372 28.5%
Dairy Queen 439,360 g6t
82,596 27.6%
Starbucks By N ..
o0 81,768 27.3%
o Sutimay oo
S/ HIB ' ickfil.a  D7E561 23.9%
QLA ek — i1
Jackin the box % 9.0% 23.8%
' 64,617 21.6% ~
ArbY's  EOATIINN oo A
Domino's % T 19.9% SEA"LE'TACOMA
; 334 14.8%
Chipotle  prryP N 0w
® P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days) ® P18+ SEATTLE-TACOMA (Other QSRs used One or More Times past 30 days)
SEATTLE-TACOMA DMA  Scarborough R12026: Mar25-Mar26  QualIntab: 247 f * Share of Everything
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McDonald's

Wendy's

Taco Bell
Panda Express
In-N-Out Burger
Little Caesars

Jackin the box

".‘ Burger King
‘h
@Rmk;@iﬂ- Chick-fil-A

Sonic
Dutch Bros. Coffee

Subway

"Other QSRs Used past 30 days"”

P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or
More Times past 30 days)

[ 438,204

11.9%

963,439 20.0%

6.6%

0,470 &2 PHOENIX
[ 432 626 9.0%

| 10.5%

m P18+ who used KFC One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)
o P18+ PHOENIX (Other QSRs used One or More Times past 30 days)

PHOENIX DMA ScarboroughR12026: Feb25-Feb26 Qual Intab: 146 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e a . al for Anything =
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Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 3 days, 14 hours, 24
minutes and 39 seconds each week with All Forms of Media.

83.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 8 hours and 52 minutes each week
listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

o5 A

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
X
70:28:25
fioivisi 57.0%
who Used KFC One or More usA

Times in the past 30 days

S
® who Used KFC One or More Times in the past 30 days H USA
usA USA Projection Searborough R1 2026: Jan25-Mar26 Qual Intab 1,664 Scarborough R1 2026: Jan25-Mor26 ~ USA Projection  Scarborough R12026: Jan25-Mar26 ~ Qual Intab 24,3 Hubba rd Share of Everything
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Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 3 days, 16 hours, 49
minutes and 4 seconds each week with All Forms of Media.

89.5% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 8 hours and 49 minutes each week
listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Weekly
Reach %:

= who Used KFC One or More Times in the past 30 days m CHI
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 313 CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001 Hubbar Shar‘fe ofA Ev;‘r*_ything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. or Anything
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Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 3 days, 4 hours, 38
minutes and 48 seconds each week with All Forms of Media.

68.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 7 hours and 53 minutes each week
listening to All Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.

EE...
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Quick service restaurants used past 30 days: KFC




Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 3 days, 7 hours, 54
minutes and 10 seconds each week with All Forms of Media.

78.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 7 hours and 53 minutes each week
‘ listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: KFC




Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 3 days, 7 hours, 59
minutes and 30 seconds each week with All Forms of Media.

83.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 9 hours and 39 minutes each week
listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: KFC




Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 2 days, 16 hours, 51
minutes and 55 seconds each week with All Forms of Ad-Supported Media.
80.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 8 hours and 4 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: KFC



Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 2 days, 19 hours, 27
minutes and 32 seconds each week with All Forms of Ad-Supported Media.
85.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 8 hours and 8 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: KFC



Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 2 days, 8 hours, 58
minutes and 10 seconds each week with All Forms of Ad-Supported Media.
66.5% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 7 hours and 16 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.5% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: KFC



Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 2 days, 10 hours, 13
minutes and 27 seconds each week with All Forms of Ad-Supported Media.

75.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 6 hours and 58 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: KFC



Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 2 days, 11 hours, 31
minutes and 6 seconds each week with All Forms of Ad-Supported Media.

80.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an avg. of 8 hours and 50 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: KFC



Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 9 hours
and 15 minutes each day with All Forms of Ad-Supported Media. 80.7% listen to Local AM/FM Radio

for an avg. of 69.2 minutes/day.

(Local Radio delivers 10.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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for an avg. of 69.7 minutes/day.

| Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 9 hours
and 38 minutes each day with All Forms of Ad-Supported Media. 85.7% listen to Local AM/FM Radio

(Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Quick service restaurants used past 30 days: KFC



Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 8 hours
and 8 minutes each day with All Forms of Ad-Supported Media. 66.5% listen to Local AM/FM Radio

for an avg. of 62.3 minutes/day.

(Local Radio delivers 8.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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for an avg. of 59.8 minutes/day.

Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 8 hours
and 19 minutes each day with All Forms of Ad-Supported Media. 75.7% listen to Local AM/FM Radio
(Local Radio delivers 9.1% of Time with Ad-Supported Media.)
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Adults 18 or older who Used KFC One or More Times in the past 30 days spend an average of 8 hours
and 30 minutes each day with All Forms of Ad-Supported Media. 80.9% listen to Local AM/FM Radio

for an avg. of 75.8 minutes/day.

(Local Radio delivers 12.% of Time with Ad-Supported Media.)
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- 13,974,933 or 80.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 69.2 minutes every day representing
36.7% of all time spent daily with Ad-Supported Audio.
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- 470,296 or 85.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 69.7 minutes every day representing 37.3%
of all time spent daily with Ad-Supported Audio.

Avg. Week All Rﬁudio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

: 5 Time Spent:
D —— T .
[11.75

Local AM/FM Radio

Podcasts
Spoti m
potify = Podcasts
SiriusXM YouTube

7.7% 26.2

Podcasts Spotify Music
271 26.2 222

YouTube Music
Owned Music
TV Music Channels Avg. Hours+Minutes/day with

All Others Audio: Adults 18 or older
Apple Music m m
Pandora m
iHeartRadio mr, e i Tt
Audiobooks M L 20% 3.7% o

w who Used KFC One or More Times in the past 30 days mCHI ® who Used KFC One or More Times in the past 30 days ECHI

ih Al
v Ownedy Music Other
: Chann :
Music SiriusXm e =

o a i els...
SIT;S;M G Cha.. 17.2 12.8 11.5

Pandor

Appl Ama Pando i
Local AM/FM Amazon Owned All i Local AM/FM YouTube e zon ra
Radio Music Musie s Other GEGIT) Music Musi ~ Mus 88 e

75.6 15.4 12.2 — 718 gl < ‘ Audioha...

o ool 4~
< o
BR R R 2 R R E3

=2
i
ES

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Tatal Persons:

Local AM/FM Radio %
Podeasts A e TR
TV Music Channels m
YouTube Music W
spotify ERTRTMERIA
Al Others  PFARERRG SIS 5.7%

42 0%

I
o
ES

TV Music
Podcasts YouTube Music Podcasts Channels
25.6 225 24.7 12.5

Pandora m m Avg. Hours+Minutes/day with Ad- m Al YouTube
556 4 % o 0 iHe .
eI M r Supported Audio: Adults 18 or older m pandora ithe = ":;5; . Al Pando
iHeartRadio PR TS Ax . s | adio ‘ N
iri 10,5 1.9% 9.8 85 s =
Audiobooks Y / usic ) . .
_ 8.5 T o m Local AM/FM Radio Spotify Channels ™| Amazon Local AM/FM Radio Amaz
owned Music i 0% MoreTimes inthe pst 0 (o0 ] 69.7 19.4 M09 Music.. |i 66.2 . on...
lays
AppleMusic i 803 : '
® who Used KFC One or More Times in the past 30 days HCHI ® who Used KFC One or More Times in the past 30 days ECHI
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 313 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe al for Anything _

Quick service restaurants used past 30 days: KFC



- 187,286 or 66.5% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day representing 35.9%
of all time spent daily with Ad-Supported Audio.

Avg. Week All Audm (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Pe % Time Spent:

Local AM/FM Radio

73.6% W 26.45%
Podcasts
Spotify Podcasts
SiriusXM 17.6

YouTube Music

SiriusXm

Podcasts
253

SiriusXM
18.5

Apple Pandor
All Music a All
Others 13.7 13.1 YouTube Other  Pand
163 ' Busic s ora
o : 101 90

Owned Music

29.2

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

wheo Used KFC One or WDC

TV Music Channels
Apple Music

All Others
Pandora

m'

Audi iH

™ oboo | ea

Music Iy
Channe

Owned Amaz Au...
Music usi on

Local AM/FM
Radio

YouTube
Music

Local AM/FM
Radio

Amazon Music

Audiobooks mru%l‘“”‘ Mor Times e st 676 284 Is... ; 64.9 : . = iHen
Herado PO RS

® who Used KFC One or More Times in the past 30 days mWDC ® who Used KFC One or More Times in the past 30 days EWDC

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persans:

Local AM/FM Radio
Podcasts

4,085,390 0.7%

TV Music Channels
YouTube Music

TV Music
Podcasts Channels
237 13.5

YouTube Music Spotify
22.5 R

R ——tCl
R

Pandora
Spotify
All Others All
Podcasts TVMusic  Pandor YouTube Music | R8GO Other
16.6 Channels a 1238 ) >
138 15 91 g

o E g e
ARFIFET

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

¥,

Amazon Music

26

iHeartRadio

SiriusXM

Audiobooks Amazo

0.0%

iHeart Am | Sir

Local AM/FM Radio All Others Local AM/FM Radio Spotify

3333

= who Used KFC One or WDC T
Owned Music More Times in the past 30 62.3 14.9 Radi... a... s 59.5 1.6 n...
days
Apple Music =
# who Used KFC One or More Times in the past 30 days ®WDC ® who Used KFC One or More Times in the past 30 days ®WDC
wocC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 329 ® Share of Everything

soefa.ai

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _

Quick service restaurants used past 30 days: KFC
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226,730 or 75.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day representing 33.5%
of all time spent daily with Ad-Supported Audio.
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- 208,646 or 80.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 75.8 minutes every day representing 36.7%
of all time spent daily with Ad-Supported Audio.
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36.7% of all time spent daily with Ad-Supported Audio.

. 13,974,933 or 80.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 69.2 minutes every day representing
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470,296 or 85.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 69.7 minutes every day representing 37.3%
of all time spent daily with Ad-Supported Audio.
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187,286 or 66.5% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day representing 35.9%
of all time spent daily with Ad-Supported Audio.
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226,730 or 75.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen

to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day representing 33.5%
of all time spent daily with Ad-Supported Audio.
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208,646 or 80.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 75.8 minutes every day representing 36.7%
of all time spent daily with Ad-Supported Audio.
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13,974,933 or 80.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Pop
Contemporary Hit Radio, and Classic Rock.
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(Average Week)

Adult Contemporary
Classic Hits
News/Talk/Iinformation
Country

Pop Contemporary Hit Radio
Classic Rock

Hot AC

Aduit Hits

Alternative

All Sports
Contemporary Christian
Urban AC

All News

rotal Persons:

_m'
ERE —
-M"

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

o D

who Used KEC One or
MoreTimes nthe st 30
days

15 549,17 m

= who Used KFC One or More Times in the past 30 days mUSA

% Time spent:

m

News/Talk/Infor
mation
280

Country

Classic Hits 27.9

29.2

Alternative
32.9

Pop
Contemp
orary Hit | Al
Radio | Sports
26.4 | 25.6

Contemparary
Christian
300

All News
27.6

Adult Hits
29.2

Urban AC
26.6

Adult Contemporary
25.4

Alternative
28.2

News/Talk/Infor
mation
280

Hot AC
259

Country
26.4

Adult
Contemp
orary
244

Classic Hits

All Sports
259

26.8 Urban
AC

247

Contemporar
y Christian
25.1

Pop Contemporary
Hit Radio
243

Adult Hits
26.5

# who Used KFC One or More Times in the past 30 days

W USA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

fAverage week) Totol Persons:
st comompocry A A
cusico: PSS —
N —r
Pop Contemporary Hit Radio m 19 99
o PP —
o PR —
Aduit Hits m Avg. Hours+Minutes/day with Ad-
r Supported Local AM/FM Radio:
Aleustive Adults 18 or older
All Sports
Nmndkl'"'O'nuon - m
Urban AC g 397 8
who Used KEC One or
All News M 7.6% More Times in the past 30
active rock  FPRERI A AT
= who Used KFC One or More Times in the past 30 days m USA
USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 1,664

Time Spent:

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent

(Averoge bay)

& Avg. Minutes/day Spent): Adults 18 or older

ews/Talk/Infor
. mation
Active Rock : 8.0

All News
276

Contemp
orary Hit All
Radio Sports
26.4 25.6

Adult Hits
29.2

Alternative
329

Urban AC
26.6

Classic Rock
285

Adult Contemporary
25.4

Alternative

News/Talk/Infor
mation
28.0

All News
27.8

Adult Hits
Active Rock 26.5

27.8

Adult
Contemp
orary
244

Classic Rock

27.6 Urban

AC
24.7

Pop Contemporary
Hit Radio
243

All Sports
26.8

Classic Hits
259

u who Used KFC One or More Times in the past 30 days

Quick service restaurants used past 30 days: KFC

= USA
® Share of Everything




Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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470,296 or 85.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,

Hot AC, All Sports, and Classic Hits.
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187,286 or 66.5% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Urban AC, Adult Contemporary, All

News, and Country.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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226,730 or 75.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Pop Contemporary
Hit Radio, News/Talk/Information, and Classic Rock.
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208,646 or 80.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Adult Contemporary, Pop
Contemporary Hit Radio, and Classic Hits.
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11,763,479 or 67.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 125.4 minutes every day representing 34.%
of all time spent daily with Ad-Supported Video.
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408,205 or 74.3% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 142.2 minutes every day representing 35.1% of all
time spent daily with Ad-Supported Video.
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176,485 or 62.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 79.9 minutes every day representing 30.% of all
time spent daily with Ad-Supported Video.
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185,347 or 61.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 100.4 minutes every day representing 32.5% of all
time spent daily with Ad-Supported Video.
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164,879 or 63.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 105.1 minutes every day representing 34.7% of all

time spent daily with Ad-Supported Video.

Avg. Day All Video {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

5 Time spent:

Non-Premium Cable TV
Networks
62.6

Hulu/H
ulu +
Live TV
any...

Amazon
Prime/IM
Db/FireTV

26.2
AppleT

V+,fu...
YouTube
Local TV Stations Video TikTok Disney+
115.0 22.2 19.1 11°5

Local TV Stations
95.3

Non-Premium Cable TV
Networks
78.7

Amazon
Prime/IMDb/
FireTV...

AppleT
V+,fub
o,Plu...

Hulu/H Disne...

ulu +..

TikTok
14.0

m who Used KFC One or More Times in the past 30 days

u PHX

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Non-Premium Cable TV...
Local TV Stations
Amazon Prime/IMDb/FireTV
YouTube Video
TikTok
Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, ete.
Peacock
Paramount+
Netflix
Disney+
Roku + The Roku Channel
Premium Cable TV Networks

PHX DMA

S ——
EVR
h— 00X et 300

w who Used KFC One or More Times in the past 30 days

12.7%
7.8%

= PHX

Scarborough R1 2026: Feb25-Feb26 Qudl intab 146

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

% Time Spent:

All Graphs and soefo.oi Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Amazon
Non-Premium Cable Prime/IMDb/Fi
TV Networks refv
57.2 439

Hulu/Hulu Pe...
+ Live TV
(any...

YouTu
be TikTo

Video k Netflix

Local TV Stations

105.1 21.1 191 11.9 Rok...

App...

Non-Premium Cable TV

Amazon
Prime/IMDb
Networks JFireTV

75.4 40.3

AppleT

Netflix
V4, fu...

Ak e

YouTube TikT

Local TV Stations
91.4

Video ok
21.9 14.0

Hulu/H...

= who Used KFC One or More Times in the past 30 days

Quick service restaurants used past 30 days: KFC

u PHX

for Anything _

® Share of Everything

soefa.ai



11,763,479 or 67.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 125.4 minutes every day representing 34.%
of all time spent daily with Ad-Supported Video.
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408,205 or 74.3% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 142.2 minutes every day representing 35.1% of all
time spent daily with Ad-Supported Video.
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176,485 or 62.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch

Ad-Supported Local TV Stations for an average of 79.9 minutes every day representing 30.% of all
time spent daily with Ad-Supported Video.
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185,347 or 61.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 100.4 minutes every day representing 32.5% of all
time spent daily with Ad-Supported Video.

Weekly 64.7% Avg. Hours+Minutes/day with Ad-Supported

Reach % 61.8% ll’share Of Ad'supported v’deo Video: Adults 18 or older
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164,879 or 63.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations for an average of 105.1 minutes every day representing 34.7% of all
time spent daily with Ad-Supported Video.
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11,763,479 or 67.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening,
Local News - Morning, Game Shows, Sports, and Movies.
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News - Morning, Game Shows, Local News - Late, and National/Networ

| 408,205 or 74.3% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Local
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Local TV Statron Programs (Persons & % Reach): Adults 18 or older

(Averoge week)
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| 176,485 or 62.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Comedies,
Local News - Evening, Game Shows, and Local News - Late.

5 Time Spent:

EE

Avg. Hours+Minutes/day with Local
TV Stations: Adults 18 or older

who Used KFC One or

g pp— R it ke a0
days
P Tt

m who Used KFC One or More Times in the past 30 days

o —""

Vi

mWDC

(a

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(aversge ooy)

Comedies
19.4 Local News -
Morning

33.6

Docum
entarie

Mystery/S

uspense/C
rime Late Night Talk
14.2 7.2

Comedies

20.1

Local News -
Evening
244

Late
16.2

Local News -

Game Shows
19.6

Nationa
I/Netw
ork
News
11.9

MV\U—"V}“\

/Coo | Late Docu
king | Night ment
Show | Talk | aries

5. 8.0 7.9

= who Used KFC One or More Times in the past 30 days

BWDC

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

{averoge week)
Sports

Local News - Evening
Comedies

Movies

Local News - Morning
Dramas

Game Shows
National/Network News
Mystery/Suspense/Crime
Food/Cooking Shows
Local News - Late

Late Night Talk

Court Shows

wDC

DMA

Totol Persons:

o I — RO
o e TR
EEE —

»
2
i
M
3

~
*

B
ol
S

=
=
w
R

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults
18 or older

I

T T [ P [
¥ Mo M P 1S
2R EREERE

who Used KFC One or WDC
m'-
u who Used KFC One or More Times in the past 30 days mWDC
Scarborough R1 2026: Mar25-Mar26 Qual Intab 329

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

od. [
I !
EEE

{Averoge Day)

d -Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Comedies

38.9 Local News -

Morning
Dramas 33.6

30.6

Court Shows
14.6

Game Shows
15.9

Food/C
ooking
Show...

Late Night
Talk
7.6

Game Shows

19.6

Local News -
Evening

248 16.3

Court Shows

Movies
19.0

Local
News -
Late
16.2

Mystery/
Suspense
/Crime
15.5

Nationa
I/Netw
ork
News...

Late Night
Talk...

Food/C

u who Used KFC One or More Times in the past 30 days

Quick service restaurants used past 30 days: KFC

= WDC

soefa

for Anything

® Share of Everything

.a]-

°




Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 185,347 or 61.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,
Movies, Local News - Morning, and Mystery/Suspense/Crime.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 164,879 or 63.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Game Shows, Movies, Comedies, Court
Shows, Mystery/Suspense/Crime, and Local News - Morning.
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[ 13,350,571 or 77.1% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Social Media for an average of 177.5 minutes every day representing 27.1% of all time
spent daily with Ad-Supported Digital Media.
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435,786 or 79.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Social Media for an average of 204.3 minutes every day representing 30.3% of all time

spent daily with Ad-Supported Digital Media.
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212,042 or 75.3% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Social Media for an average of 189.5 minutes every day representing 31.6% of all time
spent daily with Ad-Supported Digital Media.
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219,400 or 73.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Social Media for an average of 133.3 minutes every day representing 22.4% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Hours+Minutes/day with
Digital: Adults 18 or older

who Used KFC One or
More Times in the past 30
days

Online
Classes,
Schools,
Colleges,

Universiti

OTT TV Streaming Services
136.3

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

183.2 Non-
Premium+Pre

mium Cable...

YouTube/

Local TV TikTok,

Streaming

471 '
[~ Search

Email/Text/l | (Googl
M/Zoom,etc e,

. (Personal Bing,

| & Work)... | etc.)...

Games/Fa
ntasy/Be...

Social Media
155.8

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

169.5

Social Media
146.6

OTT TV Streaming Services
133.8

Online
Classes,
Schools,

Colleges, ...

Email/Text/I
M/Zoom,etc
(Personal...

Search
Nor-
Premium+Pre e,
mium Cable "  Bing,
Streaming... etc.)...

Local TV
Streaming
56.3

Games/Fa
ntasy/Be...

mSEA

® who Used KFC One or More Times in the past

30days

W SEA

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg.

Search (Google, Bing, etc.)

Email/Text/IM/Zoom,etc. [Personal & Work)
Social Media

OTT TV Streaming Services

Shopping (incl. Food/ Auctions/Travel, etc.)
YouTube/TikTok, etc.

Games/Fantasy/Betting Sites
Streaming Audio (Local Radio/ Podcasts/Streaming
Services)

ing/ ial/Real Estate
Local TV Streaming

Cable

Online Classes, Schools, Colleges, Universities

DMA

-m-
PR —r
-mu

30,0%
24.5%

0.0%
0.0%

C—

= who Used KFC One or More Times inthe past 30 days
Scarborough R1 2026: Mar25-Mor26

& time spent:

Avg. Hours+Minutes/day with Ad- 0%
Supported Digital: Adults 18 or older

cancurrent
usage %

who Used KFC One or More

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Times in the past 30 days

= SEA

Qual Intab 247

SEA
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Local TV
Streaming
44.1

OTT TV Streaming Services
102.4
Sacial Media
133.3 Email/Text/IM/
Zoom,ete.
(Personal &
Work)...

(Googl
Bing,

YouTube/T
ikTok, etc.
34.6
Non-
Premium+Prem
ium Cable
Streaming...

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

111.5

News/We
ather/S...

Shopping
(incl.

Foodits Banking/....

Sacial Media
125.6

OTT TV Streaming Services
97.7

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

92.0

Non-
Premium+Premiu
m Cable
Streaming
49.5

YouTube/Ti
kTok, etc

36.3

Email/Text/IM/Z
oom,etc.
(Personal &...

Shopping
(incl.
Food/Au...

Local TV
Streaming

Bing, etc.)
32.7

News/Wea
ther/Spo...

Banking/...

= who Used KFC One or More Times in the past 30 days

Quick service restaurants used past 30 days: KFC

soefa.ai

mSEA
® Share of

Everything
for Anything _




Avg. Week All D.rg:tal (Persons & % Reach): Adults 18 or older
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195,660 or 75.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Social Media for an average of 176. minutes every day representing 26.6% of all time
spent daily with Ad-Supported Digital Media.
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12,790,679 or 73.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 66. minutes every day representing 37.2% of all time
spent daily with Ad-Supported Social Media.
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324,907 or 59.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 73.5 minutes every day representing 36.% of all time
spent daily with Ad-Supported Social Media.
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212,042 or 75.3% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 70.3 minutes every day representing 37.1% of all time
spent daily with Ad-Supported Social Media.
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219,400 or 73.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 45.9 minutes every day representing 34.5% of all time
spent daily with Ad-Supported Social Media.
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179,853 or 69.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 71.1 minutes every day representing 40.4% of all time
spent daily with Ad-Supported Social Media.
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12,790,679 or 73.8% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 66. minutes every day representing 37.2% of all time
spent daily with Ad-Supported Social Media.
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| 324,907 or 59.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 73.5 minutes every day representing 36.% of all time
spent daily with Ad-Supported Social Media.
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spent daily with Ad-Supported Social Media.

212,042 or 75.3% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 70.3 minutes every day representing 37.1% of all time
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219,400 or 73.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 45.9 minutes every day representing 34.5% of all time
spent daily with Ad-Supported Social Media.
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179,853 or 69.7% of Adults 18 or older who Used KFC One or More Times in the past 30 days use
Ad-Supported Facebook for an average of 71.1 minutes every day representing 40.4% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,173,418;
Local Radio: 881,197; Social Media: 867,053; Non-Prem. Cable: 436,241; Local TV: 392,925
reaching Adults 18 or older who Used KFC One or More Times in the past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 29,397; Local Radio: 29,227; Local TV: 14,353; Non-Prem. Cable: 13,697
reaching Adults 18 or older who Used KFC One or More Times in the past 30 day

All Other Digital Media: 38,602;
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Adults 18 or older who Used KFC One or More Times in the
past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,288;
Social Media: 13,054; Local Radio: 11,380; Non-Prem. Cable: 6,924; Local TV: 5,873
reaching Adults 18 or older who Used KFC One or More Times in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 14,435; Social Media: 13,919; Non-Prem. Cable: 7,077; Local TV: 5,681
reaching Adults 18 or older who Used KFC One or More Times in the past 30 days.
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Quick service restaurants used past 30 days: KFC




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,140;
Local Radio: 13,377; Social Media: 13,113; Non-Prem. Cable: 5,992; Local TV: 5,166
reaching Adults 18 or older who Used KFC One or More Times in the past 30 days.
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14,991,530 or 86.6% of Adults 18 or older who Used KFC One or More Times in the past 30 days
spend an average of 51.7 minutes per day driving, seeing Billboards and Signs. 67.4% Listen to Local
Radio Stations Out-of-Home for an average of 42. minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Quick service restaurants used past 30 days: KFC




445,661 or 81.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 54.3 minutes per day driving, seeing Billboards and Signs. 71.6% Listen to Local Radio
Stations Out-of-Home for an average of 42.3 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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229,619 or 81.6% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 40.3 minutes per day driving, seeing Billboards and Signs. 55.6% Listen to Local Radio
Stations Out-of-Home for an average of 37.8 minutes/day.

% Time spent:

7.8%

1.1%

=WDC

javerage Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Walking in Towns,
Cities, Downtown Areas
24.4

SiriusXM
18.6

AM/FM Radio
41.0
| i Podcasts
Shopping Malls q 11.9
171

YouTube
Music
Billboards & Signs (Weekly | Restaurants & 8.8
Drivers)
403

Billboards & Signs (Weekly
Drivers)
53.1

AM/FM Radio
393

Walking in Towns,

Cities, Downtown
Areas Shopping Malls
21.8 19.8

Owned
Music
10.1

Gracery
Stores
SiriusXM 10.6

14.6
YouETub Spoti

Podéa Musi... 56

Gas.. Dru..

= who Used KFC One or More Times in the past

30days

= WDC

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

Total Persons:

5 547 691

Bitboards & signs (Weekly Drivers) - FENEERY ”
‘Walking in Towns, Cities, Downtown... .} 048 503| 70 1%

TR R ——— %

2312 _HH
s

(average week)
Grocery Stores

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

-!m-
[iase el 2000
IM"'

Drug Stores

Movie Theaters.
Retail Stores

TV Music Channels

# who Used KFC One or More Times in the past 30 days
DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Public Transit

woC

3% Yime spent:

0% 3.3%

5.8%

U o
3
[
R

m Avg. Hours+Minutes/day with Ad- 398

Supported Out-of-Home Media:
Adults 18 or older

iz _ | S0 | m
Usage %:

who Used KFC One or WDC
More Times inthe past 30

o,
08 3
Ig

=mWDC
329

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[Averoge bay)

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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267,216 or 89.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 64. minutes per day driving, seeing Billboards and Signs. 63.2% Listen to Local Radio
Stations Out-of-Home for an average of 36.2 minutes/day.
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239,763 or 92.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 63.3 minutes per day driving, seeing Billboards and Signs. 67.6% Listen to Local Radio
Stations OQut-of-Home for an average of 45.9 minutes/day.
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14,991,530 or 86.6% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an
average of 51.7 minutes per day driving, seeing Billboards and Signs representing 32.2% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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445,661 or 81.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an
average of 54.3 minutes per day driving, seeing Billboards and Signs representing 30.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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229,619 or 81.6% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an
average of 40.3 minutes per day driving, seeing Billboards and Signs representing 26.5% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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267,216 or 89.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an
average of 64. minutes per day driving, seeing Billboards and Signs representing 37.6% of all Time Spent
with Ad-Supported Out-of-Home Media.
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239,763 or 92.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend an
average of 63.3 minutes per day driving, seeing Billboards and Signs representing 38.7% of all Time Spent

with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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445,661 or 81.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 54.3 minutes per day driving an average of 31.6 miles each day and are 97.1% more
likely to use I-57 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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229,619 or 81.6% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 40.3 minutes per day driving an average of 23.4 miles each day and are 137.9% more
likely to use Route 17 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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267,216 or 89.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 64. minutes per day driving an average of 37.3 miles each day and are 192.4% more
likely to use East Marginal Way than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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239,763 or 92.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days spend
an average of 63.3 minutes per day driving an average of 36.8 miles each day and are 63.4% more
likely to use Superstition Freeway (E Hwy 60) than the Metro av

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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6,170,743 or 35.6% of Adults 18 or older who Used KFC One or More Times in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 30.2%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 275,496 or 50.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 32.5%
of all time spent daily with All forms of Print Media.
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77,094 or 27.4% of Adults 18 or older who Used KFC One or More Times in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 31.5%
of all time spent daily with All forms of Print Media.
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who Used KFC One or More
Times in the past 30 days
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New York Times.
(Sunday)
116

New York Times
(Daily)
93

New York Times.
(Daily+Sunday)
105

Local Daily
Newspaper(s) (Daily
9.7

USA Today [Daily)
9.0

Local Daily

Newspaper(s)
{Daily+Sunday)
9.5

Direct Mail
Advertising
(excluding Catalogs)
73

Magazines

New York Times
(Sunday)
12.3

New York Times
New York Times (Daily)
(Daily+Sunday) 8.7
105

Magazines

USA Today (Daily)
10.1 7.4

Local Daily
Newspaper(s)
(DaitysSunday)
8.7
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Newspaper(s)
(Daity
83

Direct Mail
Advertising
(excluding

Catalogs)
7.3 Al

Catalogs
3.7
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines
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Books
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% Time Spent:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Newspaper(s)
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New York Times
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116

Local Daily Newspaper(s)
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9.7

USA Today
Wall Street Journal (Daily) (D.
9.6 9

New York Times.

(Daily)
9.3

Direct Mail
Advertising (excluding
Catalogs)

73

Magazines
6.7

New York Times
(Sunday)
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Local Daily
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(Sunday)
12.0

New York Times
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a7

USA Today (Daily)
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[
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Wall Street Journal (Daily]
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Local Daily
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[
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105,632 or 35.2% of Adults 18 or older who Used KFC One or More Times in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 28.5%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persans: ¢ 1ime spens:
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Direct Mait P
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New York Times {excluding
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12.8 9.9 7.6 15
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. 56,519 or 21.9% of Adults 18 or older who Used KFC One or More Times in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.4 minutes every day representing 25.4%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local Daily Newspaper(s) (Sunday)
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

USA Today (Daily)
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Local Daily
Newspaper(s)
{Sunday)
105

New York Times
(Sunday)
86

New York Times
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7.2

Wall Street Journal
(Daily)

Catalogs)
6.8

Local Daily Newspaper(s)

{Daily
68

Local Daily
Newspaper(s)
(Daily+Sunday)

14

Magazines
6.7

New York Times (Daily)
57

Wall Street Journal
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New York Times
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9.5
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131
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Magazines
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Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

Video Streaming Services

“Advertising Actions"

P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

107,409,961 39.3%

97,287,216 35.6%

29.2%

79,811,340

63,738,660

40,027,219 14.7%

38,641,707 4.1%

15.5%

42,363,370

Local AM/FM Radio

42,714,536 15.6%

Podcasts
Newspapers
Audio Streaming Services

Billboards

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab:
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA
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H P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %) R
soefa.ai

1664 Share of Everything

for Anything =

Quick service restaurants used past 30 days: KFC



"Advertising Actions"

P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Direct Mail

2,441,602 31.9%

Websites 2,668,500

Social Media | 2,886,830 37.8%

Broadcast, Cable, & Sat TV 1,755, e 22.7%

Local Broadcast TV : 226 =
Local AM/FM Radio | 3 2‘57' 7 16.6%
Cable TV Networks g

1,065,802 13.9%

Video Streaming Services

Audio Streaming Services | SR T

Newspapers s e
Billboards gk CHICAGO
783.047 10.2%
Podcasts T O
® P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA Scarborough R12026: Feb25-Feb26 QualIntab: 313 f' * Share of Everything
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Social Media

Websites

Direct Mail

Video Streaming Services
Broadcast, Cable, & Sat TV
Podcasts

Cable TV Networks

Local Broadcast TV

"Advertising Actions"

P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

2,592,628 44.9%

2,258,481 39.1%

1,681,179 © 29.1%

1,046,974 18.1%

1,518,699

776,562 13.4%

845,393 14.6%

785,765 13.6%

Local AM/FM Radio

Audio Streaming Services
Billboards

Newspapers

WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  QualIntab: 329

973,042 16.8%
719,147 12.4%
752,729 13.0%

WASHINGTON, DC

609,100 10.5%

m P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
Share of Everything

.
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Websites

Social Media

Broadcast, Cable, & Sat TV
Direct Mail

Local Broadcast TV

Cable TV Networks

Video Streaming Services

"Advertising Actions"”

P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

1,675,024 36.6%

1,854,999 40.5%

954,594 20.8%

1,205,007 26.3%

454,555 9.9%

495,379 10.8%

653,393 14.3%

Local AM/FM Radio

569,967 12.4%

Podcasts
Billboards
Newspapers

Audio Streaming Services

698,070 15.2%

355,859 7.8%

SEATTLE-TACOMA
448,908 9.8%

432,989 9.5%
M P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA Scarborough R1 2026: Mar25-Mar26  Qual Intab: 247 .
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"Advertising Actions"

P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Websites 1,702,001 35.3%
Direct Mail pprrprm 28.8%
Broadcast, Cable, & Sat TV 1,082,604 22.5%
Social Media  permem s
Local Broadcast TV grrm 15.9%
Cable TV Networks g=yen T
Local AM/FM Radio ereirs T
Podcasts =ryem 13.1%
Newspapers e 11.5%

Video Streaming Services
Billboards

Audio Streaming Services

605,172 . 12.6%

: : PHOENIX
450,393 9.3%

539,630 11.2%
¥ P18+ who Used KFC One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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